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Abstract 
This paper aims to study the factors of undergraduate students’ WeChat using, and adopts the 
structure of close-ended and the Likert-scale five-point measure questionnaire. We choose 200 
undergraduate students as the respondents, randomly from different majors and grades. The re-
sult indicates: 1) almost all of the respondents use WeChat every day, and 18.8% of them use 
WeChat more than 2 hours per day. 2) The influence of friends is a major factor in using WeChat 
among undergraduate students. The item “Most of my friends use WeChat and encourage me to 
use” and “WeChat helps me to keep in touch with friends” recorded the highest and second highest 
mean score (4.03; 3.97). 3) WeChat is a good way to release stress and relaxation for undergra-
duate students. It brings them more laughter and joy. 4) Family has no significant influence on 
WeChat using, and only 10% of the respondents agree with the item “I often chat with strangers in 
WeChat”. 
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1. Introduction 
WeChat (Chinese pinyin: Wēixìn; literally “micro message”) is a mobile communication tool developed by 
Tencent in China, first released in January 2011, claimed “the new way to connect” and “a way of life”. It is 
available for almost all kinds of mobile platforms, such as iPhone, Android, Windows Phone, Symbian, Black-
Berry platforms and so on. It’s free to download, install and use. WeChat enjoys group chat, supports sending 
voice, photo, video and text message. It also supports social networking via shared streaming content feeds and 
location-based social plug-ins (“shake”, “look around”, “drift bottle” and “Facebook connect”) to chat with and 
connect with other WeChat users.  
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According to “The 33rd Statistical Report on Internet Development in China” released by China Internet Net-
work Information Center (CNNIC, 2014), by the end of December 2013, China has had 500 million mobile In-
ternet users, 80 million more than that at the end of 2012. Mobile instant messaging has the largest number of 
mobile Internet users, accounted for 86.1%. At the same time, the number of microblog users had reduced to 
281 million, 37.4% of the microblog users shifted to WeChat; the number of users of social networking websites 
had reduced to 278 million, 32.6% of the social networking websites users shifted to WeChat. According to 
Tencent’s report, the combined MAU (monthly activated users) of Weixin and WeChat reached 355 million at 
the end of December 2013 (Tencent, 2014). 

The using of social networking sites and message apps has been a hot research topic in new media research. 
Social networking sites and message apps have been more and more popular in mobile users, for chatting, re-
cording, showing, expressing, venting and so on (Lin et al., 2011; Karpinski et al., 2013; Gao et al., 2013). Re-
searches on WeChat are mainly from China. Zhan and Yan (2013) find that WeChat’s influence on network in-
terpersonal communication is more apparent than real, and most of the users use WeChat to maintain and pro-
mote the relationship of acquaintance. Some researchers (Xiao et al., 2013; Bai et al., 2013) claim that WeChat 
is evolving from a pure message tool into a multi-functional platform, such as Game Center, Official Accounts 
and Payment. At the same time, WeChat has been introduced into education, to improve teaching and learning, 
such as mobile learning, blending learning, ideological education, and so on (Yuan et al., 2012; Li, 2013; Bai & 
Hao, 2013). But few studies have addressed on factors of undergraduate students’ WeChat using. 

This paper aims to study the factors of undergraduate students’ WeChat using. Descriptive statistics show that 
almost all of the respondents use WeChat every day. According to the Likert-scale five-point measure question-
naire, the influence of friends is a major factor in using WeChat among undergraduate students, and WeChat is a 
good way to release stress and relaxation for undergraduate students. 

2. Methodology 
This study aims to study the factors of undergraduate students’ WeChat using, and adopts the structure of close- 
ended and the Likert-scale five-point measure questionnaire. Each item is given a 5-point scale with 1 = strongly 
disagree, 2 = disagree, 3 = slightly agree, 4 = agree, and 5 = strongly agree. Each questionnaire took 20 - 25 mi-
nutes to complete. The questionnaire was developed in Chinese. We chose 200 undergraduate students as the 
respondents. All of them came from Southwest University, and Chongqing Youth Vocational and Technical 
College. The questionnaires were randomly delivered to students from different majors and grades. Data for the 
research were collected for 2 weeks. We recalled 189 questionnaires, and selected the effective questionnaires 
according with the following criteria. 1) All of the questions are answered. 2) There is no inconsistent answer. 
After rejecting invalid questionnaires, there are 181 questionnaires available. 

3. Results 
3.1. Descriptive Statistics 
The descriptive statistics of the respondents are shown in Table 1. The result of item “first time of using 
WeChat” shows that more than 90% of the respondents have used WeChat 6 months ago. Furthermore, there are 
27 respondents (14.9%) have used WeChat 2 years ago. According to the item “using frequency of WeChat”, 
WeChat has been becoming an indispensable tool of undergraduate students’ lives. All of the respondents are 
using WeChat. Most of the respondents (more than 84%) use WeChat more than 30 minutes per day. Especially, 
34 respondents (18.8%) use WeChat more than 2 hours per day. 

3.2. Factors Affecting the WeChat Using of Undergraduate Students 
Table 2 displays the results of statements regarding factors about undergraduate students’ WeChat using. There 
are 12 items in this research, and each item has five options. The mean score for each item was used to describe 
the strength of each item. According to the assignment of each option (1 = strongly disagree, 2 = disagree, 3 = 
slightly agree, 4 = agree, and 5 = strongly agree), if the options have been divided equally, the mean score would 
be 3.  

In Table 2, there are 9 items’ mean scores higher than 3, accounts for more than 81.8% of the total. Especial-
ly, 1 items’ mean score is higher than 4. On the other hand, there are 2 items’ mean scores lower than 3. The  
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Table 1. Descriptive statistics of the respondents about WeChat using. 

Items Options Number of people 
(the total is 181) 

Percentage 
(the total is 181) 

Gender 
Male 

Female 
94 
87 

51.9% 
48.1% 

First time of using WeChat 

Never 
Less than 6 months 

6 - 12 months 
1 - 2 years 

More than 2 years 

0 
18 
83 
53 
27 

0% 
9.9% 
45.9% 
29.3% 
14.9% 

Using frequency of WeChat 

Never 
Less than 30 minutes per day 

30 - 60 minutes per day 
1 - 2 hours per day 

More than 2 hours per day 

0 
26 
52 
69 
34 

0% 
14.4% 
28.7% 
38.1% 
18.8% 

 
Table 2. Percentage distribution of factors about undergraduate students’ WeChat using. 

Item Strongly  
disagree (%) Disagree (%) Slightly  

agree (%) Agree (%) Strongly  
agree (%) Mean 

The using experience of WeChat  
is better than expected. 

3 
1.7% 

17 
9.4% 

77 
42.5% 

60 
33.1% 

24 
13.3% 3.47 

I feel satisfied that WeChat  
meets my needs. 

1 
0.6% 

15 
8.3% 

61 
33.7% 

76 
42.0% 

28 
15.5% 3.64 

WeChat helps me to keep in  
touch with friends. 

0 
0.0% 

8 
4.4% 

42 
23.2% 

78 
43.1% 

53 
29.3% 3.97 

WeChat allows me to make more friends,  
to expand the circle of communication. 

7 
3.9% 

30 
16.6% 

75 
41.4% 

51 
28.2% 

18 
9.9% 3.24 

I often chat with strangers in WeChat. 43 
23.8% 

72 
39.8% 

48 
26.5% 

15 
8.3% 

3 
1.7% 2.24 

WeChat plays a significant role  
for me to obtain information. 

3 
1.7% 

17 
9.4% 

84 
46.4% 

66 
36.5% 

11 
6.1% 3.36 

WeChat brings me more  
laughter and joy. 

4 
2.2% 

13 
7.2% 

59 
32.6% 

74 
40.9% 

31 
17.1% 3.64 

WeChat is a good way to release  
stress and relax myself. 

0 
0.0% 

8 
4.4% 

43 
23.8% 

84 
46.4% 

46 
25.4% 3.93 

The majority of my classmates uses  
WeChat and encourages me to use. 

0 
0.0% 

18 
9.9% 

77 
42.5% 

50 
27.6% 

36 
19.9% 3.57 

Most of my friends use WeChat  
and encourage me to use. 

0 
0.0% 

14 
7.7% 

32 
17.7% 

70 
38.7% 

65 
35.9% 4.03 

My family uses WeChat and  
encourages me to use. 

32 
17.7% 

76 
42.0% 

52 
28.7% 

18 
9.9% 

3 
1.7% 2.36 

 
item “Most of my friends use WeChat and encourage me to use” recorded the highest mean score (M = 4.03). 
The second highest mean score is “WeChat helps me to keep in touch with friends” (M = 3.97), followed by 
“WeChat is a good way to release stress and relax myself” (M = 3.93) and “feel satisfied that WeChat meets my 
needs” (M = 3.64). The lowest mean score is the item “I often chat with strangers in WeChat” (M = 2.24). The 
second lowest mean score is “My family uses WeChat and encourages me to use” (M = 2.36). 



C. Mao 
 

 
639 

4. Discussion 
Based on the results obtained above, most of the undergraduate students are satisfied with WeChat because us-
ing experience of WeChat is better than expected and meets their communication need. Almost all of the res-
pondents use WeChat every day, and 18.8% of them use WeChat more than 2 hours per day. This may be con-
sidered as mild addiction and needs for attention. 

The influence of friends is a major factor in using WeChat among undergraduate students. This is based that 
all of the items relate to friends had recorded high mean scores, such as “Most of my friends use WeChat and 
encourage me to use” (M = 4.03), “WeChat helps me to keep in touch with friends” (M = 3.97), “WeChat allows 
me to make more friends, to expand the circle of communication” (M = 3.24). On the contrast, only 10% of the 
respondents agree with the item “I often chat with strangers in WeChat” (1.7% strongly agree, 8.3% agree, M = 
2.24).  

In addition, classmates can also influence the use of WeChat among undergraduate students. Only 9.9% of the 
respondents disagree with the item “The majority of my classmates uses WeChat and encourages me to use”  
(0% strongly disagree, 9.9% disagree, M = 3.57). This may be because classmates compose a community and 
have shared experience. They study and live together every day, have same courses and similar schedule, even 
similar goals.  

Encouragements from family have no significant contributing to the use of WeChat among undergraduate 
students. Only 11.6% of the respondents agree with the item “My family uses WeChat and encourages me to use” 
(1.7% strongly agree, 9.9% agree), and it recorded the second lowest mean score (M = 2.36). Although the ser-
vice of WeChat is based on acquaintance network, but this result emphasizes the core of undergraduate students’ 
WeChat using is friend (or classmate) instead of acquaintance or family.  

The results also show that 71.8% of respondents agree with the item “WeChat is a good way to release stress 
and relax myself” (25.4% strongly agree, 46.4% agree, M = 3.93), which recorded the third highest mean score 
of all the items; 58% agree with the item “WeChat brings me more laughter and joy” (17.1% strongly agree, 
40.9% agree, M = 3.64). Only 11.1% of respondents disagree with the item “WeChat plays a significant role for 
me to obtain information” (1.7% strongly disagree, 9.4% disagree, M = 3.36). This is because that most of the 
undergraduate students are post-90’s generation and growing up in the internet age, using mobile devices every 
day. They accept new technology very quickly and naturally. Within the atmosphere of friends and classmates 
created by WeChat, they pooled ideas and information, taking comfort from chatting, writing and reading. 

5. Conclusion 
In this changing information time, various technologies and services emerge in an endless stream. As the fastest 
growing mobile application in China, WeChat has becoming an indispensable part of campus life. Friends and 
relaxation, the key factors of undergraduate students’ WeChat using, may be the same factors of information 
technologies acceptance among undergraduate students. On one hand, it is necessary for college students to re-
lease pressure and maintain the relationship between friends. On the other hand, it is important to let them un-
derstand that growth is the main task, and remind them to spend lots of time on learning instead of mobile apps. 
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